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North Carolina Agricultural Exports and the

Market Access Program
Overview

· North Carolina’s food and agriculture exports reached $3.1 billion in 2013, a 10% increase from the previous year. 
· North Carolina’s consumer-oriented agriculture total has increased almost doubled in the past five years from $661 million in 2009 to $1.3 billion in 2013.
· Top produces exported include pork products, poultry meat and prepared food.

· Top export markets for consumer-oriented food and agriculture include Japan, China, Canada, Mexico and Taiwan. 
· Forest Products are up 5% from 2012 reaching $415 million in 2013
(Foreign Agriculture Service: Global Agriculture Trade Statistics 2013)
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	North Carolina Agriculture Exports, 2013 

	Tobacco
	$757 million 

	Pork & Pork Products
	$546 million 

	Forest Products
	$415 million 

	Poultry Meat & Prods. (ex. eggs)
	$361 million 

	Other Intermediate Products
	$214 million 

	Total Top Five Exports
	$2.2 billion 

	All Others
	$9 million

	Grand Total Agriculture Exports 
	$3.1 billion 


MAP Participation Summary

· The Market Access Program (MAP), originally created in the 1985 Farm Bill, uses funds administered by the USDA/Foreign Agriculture Service to aid in the creation, expansion, and maintenance of foreign markets for U.S. agricultural products.  
· In 2012, North Carolina companies realized $72,500 in export sales as a as a result of participating in MAP-funded events, with an additional $3.6 million in sales expected over the next 12 months. 
· Eight North Carolina companies benefited from matching funds provided through SUSTA’s MAP Brand Promotion totaling $422,529. They used funding to promote U.S. food and agriculture exports to Australia, Mexico, Brazil, Hong Kong, Nigeria,  Belgium, Canada, China, France, Germany, India, Italy, Moldova, the Netherlands, Russia, South Korea, Singapore, United Kingdom, Taiwan, and the United Arab Emirates.
· U.S. agricultural products promoted include sweet potatoes, frozen catfish, condiments, seasonings, sauces, snack foods, organic baby food, and frozen poultry.
Success Stories
Congressional District: NC-13

Atlantic Natural Foods Makes First Export Sales at 

Caribbean and Central American Inbound Trade Mission

In June 2013, Atlantic Natural Foods participated in the Caribbean and Central American Inbound Trade Mission in Miami, Florida. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic. At the event, the Nashville, North Carolina-based company introduced four new products into the market. As a result of the SUSTA-sponsored event, they booked sales of $5,000 and created five new relationships with distributors. This was Atlantic Natural Foods’ first time exporting and participating in SUSTA activities.



Congressional District: NC-05

Big Boss Baking Makes First Export Sale

In March 2013, two representatives from Big Boss Baking participated in the 2013 Canada Inbound Trade Mission in Charlotte, NC. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic. At the event, the High Point, NC-based company met with three Canadian buyers. They booked an order of just over $750 of granola following the trade mission. This was Big Boss Baking’s first time exporting and their first activity with SUSTA.



Congressional District: NC-03

Carolina Classics Catfish Continues Sales in Europe

In April 2013, Carolina Classics Catfish participated in the European Seafood Exposition in Brussels, Belgium. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic Program. At the event, the Ayden-North Carolina company booked $102,000 in export sales and have realized an additional $121,000 in sales within five months of the exposition. While this was not Carolina Classics Catfish’s first time exporting to Belgium, the event allowed them to reinforce existing relationships with European clients. According to Carolina Classics Catfish’s President, Rob Mayo, the event “…has represented a consistent $250,000 in annual sales and a reasonably-profitable market for years.”



Congressional District: NC-05
Miss Jenny’s Pickles has Success at 2013 HOFEX Trade Show

In May 2013, a representative from Miss Jenny’s Pickles participated in the HOFEX Trade Show in Hong Kong. The Southern United States Trade Association (SUSTA) sponsored this activity though the Market Access Program (MAP) Generic Program. At the event, the Kernersville, North Carolina-based company introduced four products to the market. The company representative, Miss Jenny Fulton, President, made several good contacts, some of which she believes will result in new international distributorships. This is the first time the company has tried to export to this market. Ms. Fulton said, “I thought it was a great show! Our products were well received in the market and I was able to make some great contacts.” 



Congressional District: NC-02
Small Company Books $100,000 in Sales at Fruit Logistica

In February 2013, Southern Produce Distributors, Inc. participated in the Fruit Logistica trade show in Berlin, an activity sponsored by the Southern United States Trade Association (SUSTA) under the Market Access Program (MAP) Generic. At the show, the Faison, North Carolina-based company exhibited their sweet potato products to international buyers.  Vice President Kelley Precythe said, “I always enjoy working with SUSTA, and this show really helps us extend our customer base every year.” In Germany, the company booked $100,000 in sales and connected with several new buyer contacts which may result in two new international distributorships in Germany. Precythe expects the show will generate an additional $1-2 million in sales within the next twelve months.



Congressional District: NC-02

Sweet Neecy Makes Sales at Summer Fancy Food Show

In June 2013, two representatives from Sweet Neecy traveled to New York City to participate in the Summer Fancy Food Show. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic. At the event, the Cary, NC-based company successfully introduced their baking mixes and made sales of over $10,000. President Annette Council anticipates one new distributorship will result from this food show and was, “very pleased,” with the sales results. 



Congressional District: NC-03

The Fish Connection Cooperative Sees Sales as a Result of Canadian Trade Mission

In September 2013, the manager of The Fish Connection Cooperative traveled to Toronto, Canada to participate in the 2013 Canada Outbound Trade Mission. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic. As a result of participating in the outbound trade mission, The Fish Connection Cooperative made sales of $840. This new buyer relationship created a new sales market for the Washington, NC-based company in the Canadian seafood wholesaler market. The Fish Connection Cooperative hopes to have $15,000 in additional sales in the next 12 months, as a result of the SUSTA-sponsored event.



Congressional District: FL-13, GA-7, MD-2, NC-13

Southern Companies Makes Sales at IFE Africa 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) organized a pavilion at IFE Africa. In mid-September 2013, representatives from participating companies based in Florida, Georgia, Maryland, and North Carolina traveled to Johannesburg, South Africa to exhibit at the trade show. Collectively, the companies made on-site sales of $40,000, and anticipate additional sales over the next 12 months to be $35,000. These companies met 35 buyers, nine of which resulted in quality leads. This was the first year for IFE South Africa, and because of the overall success, companies expressed interest to return again in 2014.



Congressional District: FL-13, GA-06, TN-08, NC-04, MD-02

Southern Companies Make More than $1.8 million in On-site Sales at Food Taipei

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for five small companies to exhibit at Food Taipei in Taiwan. Representatives from participating companies based in Florida, North Carolina, Georgia, and Maryland traveled to Taipei for the show in late June. Four of the five companies collectively made on-site sales of over $1,800,000, which demonstrates that companies from the southern U.S. are generating more interest in their products and are tapping into the Taiwan market. These companies met over 110 buyers at the show and established 40 quality leads. Projected sales over the next 12 months total more than $5.5 million.  



Congressional District: FL-2, FL-5, FL-16, FL-20, FL-21, FL-26, MD-1, MD-6, NC-11, TN-4, TN-6

New International Distributorships are made by Southern Companies at

 Canada Horticulture Inbound Mission

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) organized a Canadian Inbound Trade Mission targeting the horticulture industry. Fifteen small companies from Florida, Maryland, North Carolina, and Tennessee traveled to Orlando, Florida for the trade mission in mid-September 2013. At the inbound mission, 11 new distributorships were made and four quality leads were made as a result of one-on-one meetings. Expected sales over the next 12 months are $100,000.



Congressional District: FL-07, FL-08, FL-09, FL-14, FL-16, FL, 18, FL-23, FL-24, FL-25,  VA-10, DC-01, NC-04, NC-09, NC-13

Southern Companies Meet Over 500 Caribbean & Central American Buyers 

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) introduced 20 southern companies to Caribbean and Central American buyers on a trade mission in Florida. Representatives from participating companies based in Florida, North Carolina, Virginia, and the District of Columbia traveled to Miami for the show in late June. The mission included several new participants who had the opportunity to meet potential buyers and obtain valuable information about the dynamics of the Caribbean and Central American markets directly from the source.  Companies met over 500 buyers and indicated more than 80 quality leads. Total sales from the mission were $1,500,000, and projected sales in the next 12 months are more than $3,700,000.   



Congressional District: FL-18, FL-11, MD-02, MD-03 TX-03, NC-04, NC-13

Southern Companies Make Sales at the Seoul Food & Hotel Show 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for eight small companies to exhibit at the Seoul Food & Hotel Show 2013. Representatives from participating companies based in Florida, Maryland, North Carolina and Texas traveled to South Korea for the show in late May 2013.  Collectively, the companies made on-site sales of more than $1 Million, and projected sales over the next 12 months are more than $5.5 Million. These companies met over 220 buyers at the show. 


Congressional District: FL-13, FL-25, NC-05, NC-10, NC-13, MD-02

Southern Companies Make More than $100,000 in Sales at HOFEX China 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for six small companies to exhibit at HOFEX 2013 in China. Representatives from participating companies based in Florida, North Carolina, and Maryland traveled to Hong Kong for the show in early May. Collectively, the companies made on-site sales of more than $100,000 and project sales of more than $200,000 over the next 12 months.  These companies met over 253 buyers at the show and established 63 quality leads. 



Congressional District: FL-04, OK-02, GA-08, TX-35, NC-01, NC-02, NC-03, NC-04, NC-05, NC-06, NC-09, NC-10, NC-11, NC-12, NC-13,

More than 30 Southern Companies Meet European Union Buyers in 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) introduced more than 30 southern companies to EU buyers on a trade mission that stopped in San Francisco, CA and Raleigh, NC in January 2013. On the first leg of the mission, SUSTA provided booth space for eight small companies to display their specialty food products at the Fancy Food Show in San Francisco. Representatives from companies based in Florida, North Carolina, Texas, Oklahoma and Georgia met one-on-one with EU buyers prior to the show.  On the second leg of the trip, EU buyers traveled to Raleigh to meet one-on-one with more than twenty companies from North Carolina. The one-on-one meetings were a crucial first step in the process of linking buyers and sellers together. A $10,000 sale was made during the trade mission. Participating companies were introduced to over 105 buyers, and projected sales in the next 12 months are more than $450,000.   



Congressional District: FL-24, NC-02/07, MD-06, MD-02, VA-10, FL-10, GA-04

Seven Companies book $450,000 at SIAL Canada 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for seven small companies to exhibit at SIAL Canada 2013. Representatives from participating companies based in Florida, Georgia, Maryland, Virginia North Carolina and Ohio traveled to Canada for the show in late April/early May 2013.  Collectively, the companies introduced over 50 new products and connected with over 1,000 new international buyer contacts. The companies expect these contacts will result in over 100 new international distributorships. In total, the five companies booked $450,000 in sales on site, and anticipate the activity will generate more than $1.4 million in additional sales in the next twelve months.


Congressional District: GA-2, KY-4, NC-1, NC-3, NC-13, TX-21

Southern Companies Create Buyer Relationships at 

2013 Canada Outbound Trade Mission

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) organized an Outbound Trade Mission to Toronto, Canada. Representatives from six participating companies based in Georgia, Kentucky, North Carolina, and Texas, traveled to Canada for the trade mission in early September 2013. Collectively, the companies made on-site sales of more than $2,000, and projected sales over the next 12 months are more than $80,000. These companies met with over 30 buyers at the trade mission and created 24 quality leads.



Congressional District: LA-02, GA-03, GA-04, GA-05, GA-06, GA-07, GA-12, NC-01, NC-02, NC-03, NC-04, NC-10, NC-13, MD-01, OK-01, TX-33

17 Southern Companies Meet More than 500 Buyers at Specialty Food Show 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for seventeen small companies to exhibit at the 2013 Fancy Food Show in New York. Representatives from participating companies based in Louisiana, Georgia, North Carolina, Maryland, Oklahoma, and Texas traveled to New York City for the show in late June. The show was a forum for first-time exhibitors to meet buyers, evaluate the strengths and weaknesses of their product line, and assess their long term potential in the marketplace. The seventeen southern companies met over 500 buyers at the show and established over 100 quality leads, and one company made a $5,000 sale. Collectively, the companies project more than $400,000 of sales over the next 12 months. 



Congressional District: FL-24, FL-13, TX-21, TX-3, NC-13, PR-AL

Southern Companies Make Sales at China Outbound Trade Mission

In August 2013, representatives from six small business companies traveled to Hangzhou, Guangzhou, and Hong Kong to participate in the 2013 China Outbound Trade Mission. The Southern United States Trade Association (SUSTA) sponsored this activity through the Market Access Program (MAP) Generic. Collectively, the companies made on-site sales of $140,000, and projected sales over the next 12 months are $820,000. While at the China Outbound Trade Mission, the six representatives met with 180 buyers and established 78 international buyer contacts. One company in particular had such great success at the event that they are expecting to have a full distribution in China.



Congressional District: NC-01, NC-02
Small Companies Benefit from Fruit Logistica Trade Show

The Southern United States Trade Association (SUSTA) brought several small companies to Berlin, Germany for the 21st annual Fruit Logistica trade show in February 2013. This activity was sponsored through the Market Access Program (MAP) Generic. Three participating companies from North Carolina successfully introduced several new produce products to the market and met over 30 new international buyer contacts. The companies predict that connections from the show will result in several new international distributorships.  Collectively, the three companies booked $110,000 in sales on site and anticipate contacts from the show will generate an additional $210,000 in sales within the next twelve months.



Congressional District: NC-01, NC-02, NC-03, NC-04, NC-05, NC-06, NC-07, NC-09, NC-10, NC-11, NC-13, SC-01, SC-03, SC-06, GA-01, GA-07, GA-12, MD-01, MD-02, MD-05, MD-07, MD-08, VA-10

More than 30 Southern Companies Participate in Canada Inbound Trade Mission

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) introduced more than 30 southern companies to Canadian buyers at trade missions in North Carolina and Maryland. Companies based in North Carolina, South Carolina, and Georgia were present at the mission in Charlotte, and companies based in Maryland and Virginia were present at the mission in Annapolis. Collectively, the companies made on-site sales of $10,000 and project sales of more than $900,000 of food products over the next 12 months. These companies met over 70 buyers at the show. 



Congressional District: NC-01, OK-05, FL-25, GA-09, TN-08

Southern Companies Attend Expo ANTAD 2013 in Mexico

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for six small companies to exhibit at the Expo ANTAD 2013 in Mexico. Representatives from participating companies based in North Carolina, Florida, Georgia, Tennessee, and Oklahoma traveled to Guadalajara for the show in mid-March. The number of participating southern companies increased from 2 to 6 since the 2012 show – a considerable jump in market interest in exporting to Mexico. These companies met over 150 buyers at the show, and projected sales over the next 12 months are more than $1 Million.  



Congressional District: NC-01, NC-07, NC-13, PR-AL

Southern Companies Make Sales at the Fruit Logistica Berlin Show 2013

Through the Market Access Program (MAP) Generic, the Southern United States Trade Association (SUSTA) provided booth space for five small companies to exhibit at the Fruit Logistica Berlin Show 2013. Representatives from participating companies based in North Carolina and Puerto Rico traveled to Germany for the show in early February. Collectively, the companies made on-site sales of more than $100,000 and project sales of more than $10 million over the next 12 months. These companies met over 50 buyers at the show. 




Congressional District: NC-05

North Carolina Small Business Making It Big in the World

Jenny Fulton of Old Orchard Foods, LLC/Miss Jenny’s Pickles in Kernersville, North Carolina, set her sights on exporting as the next step for her small pickle company in 2011. With some help along the way, her business has gone from selling their pickle varieties in local markets to reaching buyers as far away as Canada, China and Mongolia. While participating in an inbound trade mission funded by the Market Access Program (MAP) Generic and organized by the Southern U.S. Trade Association in June 2011, she met buyers from China who have ordered product for that market amounting to $10,000 in 2011. During other SUSTA MAP-sponsored activities, she has made additional contacts, hiring a broker in Canada and building relationships with Sobeys and other retailers in that country. Fulton is expecting to solidify orders for that market in the next few months. Additionally, Miss Jenny’s has shipped samples to a buyer in Mongolia, and anticipates an order from them early in 2013. “We could be doing up to $50,000 in export sales in 2013,” says Fulton. “If it wasn’t for the North Carolina Department of Agriculture and SUSTA, we wouldn’t be where we are today.”



Congressional Districts: NC-07
Wayne E Bailey Produce Co. Projects $200,000 in Sales from PMA Fresh Summit

In October 2012, Wayne E. Bailey Produce Company participated in a trade mission to the Produce Marketing Association Fresh Summit in California, an activity sponsored by the Southern United States Trade Association (SUSTA) under the Market Access Program (MAP) Generic. The Chadbourn, North Carolina-based company exhibited their various sweet potato products and met with Canadian buyers that SUSTA brought to the show.  On site, the company increased brand awareness and connected with several new buyer contacts. Company representatives predict a new distributorship will result from these connections, which will produce $200,000 in sales within the next twelve months.


Congressional District: NC-02

Natural Products Expo East Generates Sales for Ford’s Gourmet Foods

In September 2012, the Southern U.S. Trade Association (SUSTA) brought representatives from Ford’s Gourmet Foods to Baltimore, Maryland for the 2012 Natural Products Expo East, an activity funded by the Market Access Program (MAP) Generic. This trade show helped the Raleigh, North Carolina-based company form ten new buyer relationships and make connections with three new international distributors. At the show, the company successfully introduced ten new gourmet food products and booked $10,000 in sales. Additionally, they expect contacts from the show will generate $50,000 in sales within the next twelve months.  Company representative Darlene Thoren said, “It was one of the best and most productive shows! We enjoyed being in Baltimore and met so many wonderful contacts!”



Congressional District: NC-02

SIAL Paris Trade Show Generates Success for Ford’s Gourmet Foods

In October 2012, Ford’s Gourmet Foods participated in the SIAL Paris trade show, an activity sponsored by the Southern United States Trade Association (SUSTA) under the Market Access Program (MAP) Generic. The Raleigh, North Carolina-based company successfully introduced four new all-natural products including Bone Suckin' Steak Seasoning & Rub and Southern Yum Pecan Brittle. The company connected with over 50 international buyers, and since the show, 10% of these contacts generated sales. The company expects connections from the show will result in new international distributorships in France, Asia, and Sweden, as well as generate an additional $125,000 in sales in the next year. Foreign Desk Director Darlene Thoren said, “We have participated in activities through SUSTA since 2005 and they are always very helpful and profitable.  We made great connections at this show!”



Congressional District: NC-04

Natural Products Expo East Generates Success for Hemisphere Beverages, LLC 

In September 2012, the Southern U.S. Trade Association (SUSTA) brought Durham, North Carolina-based Hemisphere Beverages, LLC to Baltimore, Maryland for the Natural Products Expo East. This Market Access Program (MAP) Generic activity helped the company connect with several buyer contacts and new international distributors, including companies in India and Africa.  As a first time exporter, they successfully showcased multiple flavors of their all-natural Zobo drink mix. The company booked $1,000 in sales on site, and an additional $2,000 in the following month. CEO Kehinde Olajide projects the trade show will generate $15,000 more in sales within the next year. Olajide credited SUSTA for their support and said, “I cannot begin to describe how satisfied we are with the help we received from SUSTA at this event. It was amazing and greatly contributed to our company’s success.”



Congressional District: NC-12

Small Company Benefits from SIAL Paris Trade Show

In October2012, the Southern United States Trade Association (SUSTA) brought Hot Shots Distributing Inc. to Paris for the SIAL Paris trade show. This Market Access Program (MAP) Generic activity along with additional MAP Branded funding helped the Charlotte, North Carolina-based company showcase their high-end products including hot sauces, barbeque sauces, and fiery foods. Since the show, they booked $3,000 in sales, and they expect the show will generate an additional $120,000 in sales in the next twelve months. Vice President Lauren Heald said, “We have been involved with exporting for years, but this was our first activity with SUSTA and our first international trade show. It was a good learning experience for us.”  



Congressional Districts: FL-09, GA-05, NC-06, VA-10
Small Companies Enter South African Market with MAP Generic Activities

During two events sponsored by the Southern U.S. Trade Association (SUSTA) using funds from the Market Access Program, small companies from Florida, Georgia, North Carolina and Virginia met with buyers from South Africa and got a firsthand look at the market for high-value food products in the country. Three companies exhibited with SUSTA at the Agrifood trade show in July 2012, booking $80,000 in export sales and meeting five new distributors. Together they introduced 17 new products to the market.  In the six months following the show, one company booked an additional $45,000.  Collectively, the companies expect the activity will generate another $180,000 in sales in the coming year.

Following the show, those three companies and an additional firm participated in a trade mission to Johannesburg and Cape Town, where SUSTA arranged one-on-one meetings with buyers. Those meetings resulted in $80,000 in sales for the companies, with another $180,000 in projected sales for the next 12 months. The participants connected with seven new distributors, and 21 new products were introduced during the mission. 



Congressional Districts: GA-12, NC-02, NC-04, NC-05, TX-07
Small Companies Profit from 2012 Natural Products Expo East

In September 2012, the Southern U.S. Trade Association (SUSTA) brought six small businesses to Baltimore, Maryland for the Natural Products Expo East. This Market Access Program Generic activity was the first internationally focused activity for four of the participating companies. Together, the six companies effectively introduced 17 new products and formed connections with 14 new international distributors. One company from North Carolina booked $1,000 in sales at the expo, and collectively, the companies expect $159,000 in sales within the next year.



Congressional District: MS-01, NC-01, NC-07
Companies Project $0.4 Million in Canadian Sales Following Mission to 

PMA Fresh Summit

The Southern U.S. Trade Association (SUSTA) sponsored a trade mission to the Produce Marketing Association Fresh Summit through the Market Access Program (MAP) Generic, bringing buyers from Canada to meet with small companies in Anaheim, CA in October 2012.  Four participating companies from Mississippi and North Carolina successfully introduced eight new products to the Canadian buyers and predict several of these connections will result in distributorships. Collectively, the four participating companies predict the trade mission will generate $400,000 in sales within the next year.



Congressional District: NC-04, NC-05, NC-11, PR, TX-11, VA-10
Small Companies Benefit from Canada Outbound Trade Mission

In September 2012, the Southern U.S. Trade Association (SUSTA) sponsored a trade mission through the Market Access Program Generic and brought six small companies to Toronto to showcase their products. The participating companies from North Carolina, Puerto Rico, Texas and Virginia successfully introduced 28 new products to buyers from this region. One company booked $3,000 in sales, and collectively, the participating companies connected with 11 new international distributors and expect an additional $105,000 in sales within the next 12 months.



	SOUTHERN U.S. TRADE ASSOCIATION

	MARKET ACCESS PROGRAM PARTICIPANTS BY CONGRESSIONAL DISTRICT

	PROGRAM YEARS 2012 & 2013 

	NORTH CAROLINA

	
	

	
	NC-01

	Amelioron Corporation
	Durham, NC

	America’s Best Nut Company LLC
	Rocky Mount, NC

	Conscious Vegan Cuisine
	Durham, NC

	Delizza Inc. (Poppies International)
	Battleboro, NC

	Ham Produce 
	Snow Hill, NC

	RiceWrap Mfg. LLC
	Henderson, NC

	Shop Sauce
	Louisburg, NC

	Shorty’s Family Enterprises
	Roanoke Rapids, NC

	The Fish Connection Cooperative
	Washington, NC

	
	

	
	NC-02

	Fords Produce dba Ford's Gourmet Foods
	Raleigh, NC

	Outta the Park Fats
	Cary, NC

	Rolls Enterprises Inc. dba Kerala Curry
	Pittsboro, NC

	Susan Rice Truffle Products LLC
	Pinehurst, NC

	Sweet Neecy LLC
	Cary, NC

	
	

	
	NC-03

	Brynn & Aime Artisan Food & Gifts LLC dba Brynn’s Good Karma Foods
	Southern Shores, NC

	Carolina Candy Company
	Wilmington, NC

	Carolina Classics Catfish, Inc.
	Ayden, NC

	Farm Fresh Produce
	Faison, NC

	
	

	
	NC-04

	Batista & Williamson Inc
	Morrisville, NC

	Big Country Gourmet LLC
	Raleigh, NC

	BLO-GLO Inc
	Durham, NC

	Cackalacky 
	Chapel Hill, NC

	Cottage Lane Kitchen
	Chapel Hill, NC

	Delight Foods Inc.
	Morrisville, NC

	Good Rub
	Morrisville, NC

	Heide’s Gourmet Buttermints
	Chapel Hill, NC

	Hemisphere Beverages LLC
	Durham, NC

	Kitchens of Africa
	Raleigh, NC

	Luna Pops
	Chapel Hill, NC

	Nello’s Italy LLC
	Raleigh, NC

	Piedmont Trading, Inc.
	Raleigh, NC

	Pluto’s Inc
	Carrboro, NC

	
	

	
	NC-05

	Big Boss Baking Company
	High Point, NC

	Bio-Pro Research, LLC 
	Hickory, NC

	Buena Vista Foods
	Winston Salem, NC

	Golding Farms Foods Inc
	Winston Salem, NC

	Old Orchard Foods, LLC/Miss Jenny's Pickles
	Kernersville, NC 

	Old North State Winery, Inc.
	Mount Airy, NC

	Salem Baking Company 
	Winston Salem, NC

	
	

	
	NC-06

	Good Stuff Marketing LLC
	Greensboro, NC

	Lisa Shively’s Kitchen Helpers
	Eden, NC

	Sarah’s Salsa
	Greensboro, NC

	Satisfy Your Soul
	Bullington, NC

	Truffles North Carolina, LLC
	King, NC

	
	

	
	NC-07

	Carolina Blueberry Association
	Garland, NC

	Ginny O’s
	Wilmington, NC

	Heide Gourmet Inc
	Wilmington, NC

	MOM Delicious
	Pink Hill, NC

	Nice Blends
	Whiteville, NC

	Southern Produce Distributors
	Faison, NC

	Sweet Nuttins LLC
	Zebulon, NC

	The Nut House
	Roseboro, NC

	Wayne E. Bailey Produce Company
	Chadboumn, NC

	
	

	
	NC-08

	Italian Gourmet Inc
	Concord, NC

	
	

	
	NC-09

	Augusta’s Creations
	Charlotte, NC

	Bushelle Seasonings, Inc.
	Charlotte, NC

	Cloister Honey
	Charlotte, NC

	Miller Chapman LLC/ Polka Dot Bakery
	Charlotte, NC

	Race City Sauce Works
	Charlotte, NC

	Suber Creations, LLC
	Charlotte, NC

	Tropical Nut & Fruit
	Charlotte, NC

	
	

	 
	NC-10

	Hawks Ridge Farms
	Hickory, NC

	Gallo Lea Organics
	Asheville, NC

	Nicole Foods
	Cramerton, NC

	
	

	
	NC-11

	American Quality Foods
	Mills River, NC

	Benfield Nursery
	Marion, NC

	Carolina Native Nursery
	Burnsville, NC

	Fitzgerald Nursery
	Morganton, NC

	Gallolea Pizza Kits
	Asheville, NC

	Merchants Distributors Inc.
	Hickory, NC

	Robins Specialty Sauces
	Whitler, NC

	Vida Thin Products, LLC
	Waxhaw, NC

	Windy Gap Tree Farm, Inc. 
	Sylva, NC

	
	

	
	NC-12

	Algaen Corporation
	Winston-Salem, NC

	Foothills Fancy Foods LLC
	Charlotte, NC

	Good Health Natural Products Inc.
	Greensboro, NC

	Hot Shots Distributing
	Charlotte, NC

	Millchap Purveyors
	Charlotte, NC

	TW Garner Food Company
	Winston-Salem, NC

	
	

	
	NC-13

	Atlantic Natural Foods
	Nashville, NC

	Barb’s of Goldsboro
	Goldsboro, NC

	Farm Pak Products Inc.
	Spring Hope, NC

	Knota Yankee
	Raleigh, NC

	Market Solutions Group LLC
	Raleigh, NC

	Nash Produce 
	Nashville, NC

	Peggy Rose’s Sweet Pepper Jelly LLC
	Wake Forest, NC

	Scott Farms
	Lucama, NC

	Southern Spice
	Wilson, NC

	Vintage Bee
	Raleigh, NC
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AL 

		

										January - December

										Values in Thousands of dollars

		U.S. State				Partner						2008		2009		2010		2011		2012		2013		Period/Period %  Change (Value)

		Alabama				World Total		1		Consumer Oriented Agricultural		348,466		612,027		289,682		500,008		526,907		503,017		-5

		Alabama				World Total		2		Agricultural Related Product		275,542		208,241		223,583		212,568		207,742		284,311		37

		Alabama				World Total		3		Intermediate Agricultural		94,333		93,470		103,377		148,229		151,742		163,905		8

		Alabama				World Total		4		Bulk Agricultural		470,473		281,705		509,279		253,102		125,834		113,722		-10

												1,188,814		1,195,443		1,113,907		1,113,907		1,012,225		1,064,955

		Alabama				World Total		1		Poultry Meat & Prods. (ex. eggs)		277,965		525,697		231,838		424,871		468,392		425,770		-9

		Alabama				World Total		2		Forest Products		272,960		205,716		219,831		209,265		205,046		280,608		37

		Alabama				World Total		3		Live Animals		71,684		69,893		71,965		74,788		76,228		77,924		2

		Alabama				World Total		4		Sugars & Sweeteners		1,518		12		7,267		37,556		56,206		64,008		14

		Alabama				World Total		5		Cotton		105,288		19,294		29,673		28,501		59,525		34,966		-41

																						883,276

										Top Five Alamaba Agriculture Exports, 2013

										Poultry Meat & Prods. (ex. eggs)		$425 million

										Forest Products		$280 million

										Live Animals		$77 million

										Sugars & Sweeteners		$64 million

										Cotton		$34 million

										Total Top Five Exports		$883 million

										All Others		$117 million

										Grand Total Agriculture Exports		$1.1 billion
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LA

		

												2009		2010		2011		2012		2013

		Louisiana		1		World Total		1		Bulk Agricultural		13,646,783		15,418,580		17,553,307		19,882,184		16,186,796				-19

		Louisiana		1		World Total		2		Intermediate Agricultural		2,918,863		3,738,323		3,931,097		4,751,652		4,265,149				-10

		Louisiana		1		World Total		3		Consumer Oriented Agricultural		394,498		282,033		359,120		507,430		530,630				5

		Louisiana		1		World Total		4		Agricultural Related Product		73,703		105,636		127,399		158,993		90,449				-43

																						21,073,024

		Louisiana		1		World Total		1		Soybeans		7,038,352		7,807,467		8,764,338		8,299,074		12,866,818		9,676,005		-25

		Louisiana		1		World Total		2		Corn		6,112,454		4,405,181		4,989,696		7,194,323		4,711,411		3,309,678		-30

		Louisiana		1		World Total		3		Wheat		2,002,566		670,317		720,756		1,205,774		1,275,450		2,107,732		65

		Louisiana		1		World Total		4		Soybean meal		1,161,252		1,271,836		1,296,121		1,307,165		2,090,146		2,084,802

		Louisiana		1		World Total		5		Rice		872,009		654,451		761,907		635,088		824,864		898,641		9

																						18,076,858

										Louisiana Agriculture Exports, 2013

										Soybeans		$9.7 billion

										Corn		$3.3 billion

										Wheat		$2.1  billion

										Soybean meal		$2.1 billion

										Rice		$899 million

										Total Top Five Exports		18.1 billion

										All Others		$3 billion

										Grand Total Agriculture Exports		$21.1 billion
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TX

		

												2008		2009		2010		2011		2012		2013

		Texas		1		World Total		1		Bulk Agricultural		6,045,028		3,731,102		5,635,177		7,828,506		3,840,408		4,667,982		22

		Texas		1		World Total		2		Consumer Oriented Agricultural		3,252,505		2,861,627		3,140,840		3,993,992		4,132,891		4,623,003		12

		Texas		1		World Total		3		Intermediate Agricultural		1,668,213		1,163,526		1,599,596		1,955,517		2,053,288		1,794,437		-13

		Texas		1		World Total		4		Agricultural Related Product		322,732		288,399		655,821		2,100,383		1,726,163		1,544,596		-11

										Grand total												12,630,018

		Texas		1		World Total		1		Wheat		2,295,304		833,506		1,356,373		2,225,958		1,114,951		1,949,444		75

		Texas		1		World Total		2		Cotton		2,156,758		1,270,373		2,411,339		3,902,486		1,624,395		1,735,186		7

		Texas		1		World Total		3		Beef & Beef Products		655,867		568,210		722,120		994,731		1,018,067		1,002,625		-2

		Texas		1		World Total		4		Ethanol		25,768		45,398		305,008		1,636,748		1,045,641		763,564		-27

		Texas		1		World Total		5		Poultry Meat & Prods. (ex. eggs)		526,911		472,043		475,848		665,529		697,275		724,956		4

																						6,175,775

										Texas Agriculture Exports, 2013

										Wheat		$2 billion

										Cotton		$1.7 billion

										Beef & Beef Products		$1 billion

										Ethanol		$764 million

										Poultry Meat & Prods. (ex. eggs)		$725 million

										Total Top Five Exports		$6.2 billion

										All Others		$6.4 billion

										Grand Total Agriculture Exports		$12.6 billion
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GA

		

												2008		2009		2010		2011		2012		2013

		Georgia		1		World Total		1		Consumer Oriented Agricultural		1,495,387		1,460,607		1,672,246		1,988,901		2,469,223		2,506,565		2

		Georgia		1		World Total		2		Bulk Agricultural		497,264		516,821		573,608		762,223		930,337		1,072,684		15

		Georgia		1		World Total		3		Intermediate Agricultural		430,489		486,987		576,864		539,239		732,900		922,534		26

		Georgia		1		World Total		4		Agricultural Related Product		223,587		171,275		233,948		331,944		426,032		436,826		3

																						4,938,609

		Georgia		1		World Total		1		Poultry Meat & Prods. (ex. eggs)		866,849		817,805		957,581		1,072,944		1,257,884		1,274,953		1

		Georgia		1		World Total		2		Cotton		252,236		330,945		377,700		612,776		768,800		672,557		-13

		Georgia		1		World Total		3		Forest Products		195,673		160,929		222,751		270,282		381,416		404,067		6

		Georgia		1		World Total		4		Prepared Foods		151,355		138,198		164,430		214,680		284,081		345,444		22

		Georgia		1		World Total		5		Soybean meal		117,916		159,536		186,461		82,404		255,527		331,566		30

																						3,028,587

										Georgia Agriculture Exports, 2013

										Poultry Meat & Prods. (ex. eggs)		$1.3 billion

										Cotton		$673 million

										Forest Products		$404 million

										Prepared Foods		$345 million

										Soybean meal		$332 million

										Total Top Five Exports		$3 billion

										All Others		$1.9 billion

										Grand Total Agriculture Exports		$4.9 billion
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FL 

		

												2008		2009		2010		2011		2012		2013

		Florida		1		World Total		1		Consumer Oriented Agricultural		2,211,202		2,171,095		2,351,487		2,870,367		2,997,107		3,006,173

		Florida		1		World Total		2		Agricultural Related Product		607,601		585,990		660,307		739,178		766,543		825,220		8

		Florida		1		World Total		3		Intermediate Agricultural		596,617		493,332		514,083		657,395		667,961		698,391		5

		Florida		1		World Total		4		Bulk Agricultural		67,502		59,679		68,715		70,441		73,985		85,236		15

																						4,615,020

		Florida		1		World Total		1		Prepared Foods		251,532		257,424		287,451		335,424		396,779		447,624		13

		Florida		1		World Total		2		Fresh Fruit		409,498		395,611		410,134		421,239		392,723		389,305		-1

		Florida		1		World Total		3		Fish Products		196,583		188,724		227,771		308,462		288,899		340,837		18

		Florida		1		World Total		4		Forest Products		278,001		254,128		293,828		234,461		267,579		324,365		21

		Florida		1		World Total		5		Fresh Vegetables		257,466		250,192		228,086		278,593		249,004		287,860		16

																						1,789,991

										Florida Agriculture Exports, 2013

										Prepared Foods		$448 million

										Fresh Fruit		$389 million

										Fish Products		$341 million

										Forest Products		$324 million

										Fresh Vegetables		$288 million

										Total Top Five Exports		$1.8 billion

										All Others		$2.8 billion

										Grand Total Agriculture Exports		$4.6 billion
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NC

		

												2009		2010		2011		2012		2013

		North Carolina		1		World Total		1		Consumer Oriented Agricultural		661,586		818,295		1,092,354		1,118,316		1,270,370				14

		North Carolina		1		World Total		2		Bulk Agricultural		528,350		823,751		948,106		1,016,644		1,087,931				7

		North Carolina		1		World Total		3		Agricultural Related Product		258,253		374,933		411,531		400,190		418,682				5

		North Carolina		1		World Total		4		Intermediate Agricultural		169,836		203,326		221,082		251,696		277,222				10

																						3,054,205

		North Carolina		1		World Total		1		Tobacco		637,038		395,004		634,714		770,066		763,096		757,321		-1

		North Carolina		1		World Total		2		Pork & Pork Products		369,372		323,371		381,350		570,200		552,223		546,211		-1

		North Carolina		1		World Total		3		Forest Products		330,115		249,577		366,134		406,913		395,884		414,996		5

		North Carolina		1		World Total		4		Poultry Meat & Prods. (ex. eggs)		200,490		148,245		197,464		254,514		275,979		360,827		31

		North Carolina		1		World Total		5		Other Intermediate Products		158,806		137,610		168,208		174,954		196,303		213,774		9

																						2,293,129

										North Carolina Agriculture Exports, 2013

										Tobacco		$757 million

										Pork & Pork Products		$546 million

										Forest Products		$415 million

										Poultry Meat & Prods. (ex. eggs)		$361 million

										Other Intermediate Products		$214 million

										Total Top Five Exports		$2.2 billion

										All Others		$9 million

										Grand Total Agriculture Exports		$3.1 billion





NC

		



Consumer Oriented Agricultural

Bulk Agricultural

Agricultural Related Product

Intermediate Agricultural

Value (in thousands)

North Carolina Food & Agriculture Exports, 2009 - 2013



VA

		

												2008		2009		2010		2011		2012		2013

		Virginia		1		World Total		1		Bulk Agricultural		999,737		1,228,637		1,005,008		965,925		1,123,413		1,242,177		11

		Virginia		1		World Total		2		Intermediate Agricultural		514,028		489,742		537,145		602,015		673,701		637,977		-5

		Virginia		1		World Total		3		Consumer Oriented Agricultural		498,742		392,999		464,920		586,436		567,811		619,202		9

		Virginia		1		World Total		4		Agricultural Related Product		269,668		227,725		276,463		280,506		323,758		386,460		19

																						2,885,816

		Virginia		1		World Total		1		Soybeans		156,655		327,957		427,598		327,399		734,130		681,266		-7

		Virginia		1		World Total		2		Forest Products		240,080		195,562		251,177		247,796		289,238		344,042		19

		Virginia		1		World Total		3		Soybean meal		225,416		262,692		244,980		250,964		347,108		307,678		-11

		Virginia		1		World Total		4		Tobacco		442,735		620,163		345,175		205,622		186,135		271,634		46

		Virginia		1		World Total		5		Poultry Meat & Prods. (ex. eggs)		165,651		125,082		147,730		190,031		197,675		188,483		-5

																						1,793,103

										Virginia Agriculture Exports, 2013

										Soybeans		$681 million

										Forest Products		$344 million

										Soybean meal		$308 million

										Tobacco		$272 million

										Poultry Meat & Prods. (ex. eggs)		$188 million

										Total Top Five Exports		$1.8 billion

										All Others		$1.1 billion

										Grand Total Agriculture Exports		$2.9 billion
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TN

		

												2008		2009		2010		2011		2012		2013

		Tennessee		1		World Total		1		Agricultural Related Product		666,088		632,898		740,616		845,242		824,465		922,428		12

		Tennessee		1		World Total		2		Bulk Agricultural		821,477		678,423		1,162,734		1,294,510		1,049,276		860,076		-18

		Tennessee		1		World Total		3		Consumer Oriented Agricultural		343,882		343,629		392,415		531,978		586,652		596,341		2

		Tennessee		1		World Total		4		Intermediate Agricultural		269,455		267,935		330,986		419,036		331,344		346,197		4

																						2,725,042

		Tennessee		1		World Total		1		Cotton		667,974		486,035		998,931		1,139,822		916,131		771,038		-16

		Tennessee		1		World Total		2		Distilled Spirits		510,155		484,758		536,075		605,226		597,132		681,181		14

		Tennessee		1		World Total		3		Prepared Foods		95,640		99,251		164,225		228,253		276,268		291,693		6

		Tennessee		1		World Total		4		Forest Products		142,942		129,176		174,814		224,191		225,018		240,567		7

		Tennessee		1		World Total		5		Sugars & Sweeteners		32,394		48,298		107,512		147,506		149,714		129,418		-14

																						2,113,897

										Tennessee Agriculture Exports, 2013

										Cotton		$771 million

										Distilled Spirits		$681 million

										Prepared Foods		$292 million

										Forest Products		$241 million

										Sugars & Sweeteners		$129 million

										Total Top Five Exports		$2.1 billion

										All Others		$6 million

										Grand Total Agriculture Exports		$2.7 billion
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Tennessee Food & Agriculture Exports, 2008-2013



KY

		

												2009		2010		2011		2012		2013

		Kentucky		1		World Total		1		Agricultural Related Product		322,038		370,964		421,925		531,708		555,085				4

		Kentucky		1		World Total		2		Intermediate Agricultural		593,448		549,704		363,418		515,450		551,615				7

		Kentucky		1		World Total		3		Consumer Oriented Agricultural		97,355		138,215		176,201		227,020		187,590				-17

		Kentucky		1		World Total		4		Bulk Agricultural		71,345		44,107		43,654		35,294		36,355				3

																						1,330,645

		Kentucky		1		World Total		1		Distilled Spirits		235,639		186,544		230,362		279,948		390,544		382,942		-2

		Kentucky		1		World Total		2		Live Animals		248,455		273,526		238,325		164,926		216,626		200,947		-7

		Kentucky		1		World Total		3		Forest Products		178,916		133,344		116,550		115,829		137,418		170,318		24

		Kentucky		1		World Total		4		Soybean meal		13,549		20,386		7,824		13,517		70,966		153,646		117

		Kentucky		1		World Total		5		Feeds & Fodders NESOI		54,271		50,591		62,385		71,185		96,825		72,628		-25

																						980,481

										Kentucky Agriculture Exports, 2013

										Distilled Spirits		$383 million

										Live Animals		$201 million

										Forest Products		$170 milion

										Soybean meal		$154 million

										Feeds & Fodders NESOI		$73 million

										Total Top Five Exports		$980 million

										All Others		$320 million

										Grand Total Agriculture Exports		$1.3 billion
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Kentucky Food & Agriculture Exports, 2009-2013



AR

		

												2009		2010		2011		2012		2013

		Arkansas		1		World Total		1		Consumer Oriented Agricultural		422,045		460,410		628,246		601,789		590,008				-2

		Arkansas		1		World Total		2		Bulk Agricultural		528,201		708,969		741,156		680,787		515,651				-24

		Arkansas		1		World Total		3		Intermediate Agricultural		30,531		30,813		52,813		66,792		78,007				17

		Arkansas		1		World Total		4		Agricultural Related Product		68,383		74,509		93,513		80,447		75,150				-7

																						1,258,816

		Arkansas		1		World Total		1		Poultry Meat & Prods. (ex. eggs)		329,123		316,249		352,189		465,252		444,396		397,511		-11

		Arkansas		1		World Total		2		Rice		459,838		361,911		435,747		309,979		261,635		267,668		2

		Arkansas		1		World Total		3		Cotton		90,560		57,957		189,507		305,327		280,107		156,601		-44

		Arkansas		1		World Total		4		Eggs & Products		29,640		28,644		33,704		70,791		64,761		84,433		30

		Arkansas		1		World Total		5		Prepared Foods		30,963		31,293		38,218		43,055		49,075		54,712		11

																						960,925

										Arkansas Agriculture Exports, 2013

										Poultry Meat & Prods. (ex. eggs)		$398 million

										Rice		$268 million

										Cotton		$157 million

										Eggs & Products		$84 million

										Prepared Foods		$55 million

										Total Top Five Exports		$961 million

										All Others		$339 million

										Grand Total Agriculture Exports		$1.3 billion
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Arkansas Food & Agriculture Exports, 2008-2013



MS

		

												2009		2010		2011		2012		2013

		Mississippi		1		World Total		1		Bulk Agricultural		309,693		541,464		663,427		764,801		623,078				-19

		Mississippi		1		World Total		2		Consumer Oriented Agricultural		425,450		362,579		322,031		350,949		364,122				4

		Mississippi		1		World Total		3		Agricultural Related Product		84,161		120,446		140,432		143,326		109,473				-24

		Mississippi		1		World Total		4		Intermediate Agricultural		21,297		16,507		16,406		36,288		35,777				-1

																						1,132,450

		Mississippi		1		World Total		1		Cotton		495,426		277,805		450,353		552,249		707,263		550,874		-22

		Mississippi		1		World Total		2		Poultry Meat & Prods. (ex. eggs)		271,886		367,163		290,394		230,925		299,832		312,398		4

		Mississippi		1		World Total		3		Forest Products		105,725		83,120		119,856		139,517		142,601		109,074		-24

		Mississippi		1		World Total		4		Rice		17,339		23,840		18,982		19,496		20,797		32,434		56

		Mississippi		1		World Total		5		Other Intermediate Products		7,396		15,604		13,701		10,537		23,794		29,092		22

																						1,033,872

										Mississippi Agriculture Exports, 2013

										Cotton		$551 million

										Poultry Meat & Prods. (ex. eggs)		$312 million

										Forest Products		$109 million

										Rice		$32 million

										Other Intermediate Products		$29 million

										Total Top Five Exports		$1 billion

										All Others		$1 million

										Grand Total Agriculture Exports		$1.1 billion
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value (in thousands)

Mississippi Food & Agriculture Exports, 2009-2013



SC

		

												2008		2009		2010		2011		2012		2013

		South Carolina		1		World Total		1		Consumer Oriented Agricultural		276,521		192,700		219,585		308,459		360,505		475,213		32

		South Carolina		1		World Total		2		Intermediate Agricultural		77,144		70,599		133,866		254,860		279,052		354,139		27

		South Carolina		1		World Total		3		Bulk Agricultural		60,522		75,082		167,705		175,984		231,990		187,774		-19

		South Carolina		1		World Total		4		Agricultural Related Product		77,299		50,334		74,007		102,170		96,875		110,851		14

																						1,127,977

		South Carolina		1		World Total		1		Vegetable Oils NESOI		2,850		1,947		40,336		165,673		173,983		177,857		2

		South Carolina		1		World Total		2		Poultry Meat & Prods. (ex. eggs)		111,199		84,781		106,654		137,574		136,988		153,088		12

		South Carolina		1		World Total		3		Cotton		52,667		62,717		145,836		131,669		190,449		146,669		-23

		South Carolina		1		World Total		4		Prepared Foods		40,145		48,262		48,784		57,904		86,454		115,912		34

		South Carolina		1		World Total		5		Forest Products		75,163		49,433		73,336		101,090		93,771		105,081		12

																						698,607

										South Carolina Agriculture Exports, 2013

										Vegetable Oils NESOI		$178 million

										Poultry Meat & Prods. (ex. eggs)		$153 million

										Cotton		$147 million

										Prepared Foods		$116 million

										Forest Products		$105 million

										Total Top Five Exports		$699 million

										All Others		$401 million

										Grand Total Agriculture Exports		$1.1 billion





SC

		



Consumer Oriented Agricultural

Intermediate Agricultural

Bulk Agricultural

Agricultural Related Product

Value (in thousands)

South Carolina Food & Agriculture Exports, 2008-2013



OK

		

												2008		2009		2010		2011		2012		2013

		Oklahoma		1		World Total		1		Consumer Oriented Agricultural		234,421		227,682		324,992		335,769		330,609		298,868		-10

		Oklahoma		1		World Total		2		Bulk Agricultural		129,042		110,933		240,985		305,924		166,421		291,317		75

		Oklahoma		1		World Total		3		Intermediate Agricultural		124,236		148,075		149,404		156,224		148,195		112,989		-24

		Oklahoma		1		World Total		4		Agricultural Related Product		4,876		4,200		5,702		10,676		12,519		8,432		-33

																						711,606

		Oklahoma		1		World Total		1		Pork & Pork Products		187,630		177,937		232,982		271,469		259,966		228,039		-12

		Oklahoma		1		World Total		2		Wheat		61,712		41,103		77,204		76,702		87,736		174,538		99

		Oklahoma		1		World Total		3		Other Intermediate Products		87,094		117,208		114,008		114,570		109,290		74,924		-31

		Oklahoma		1		World Total		4		Peanuts		21,292		21,849		24,802		34,828		26,810		66,467		148

		Oklahoma		1		World Total		5		Cotton		42,491		41,556		126,278		112,413		50,517		48,698		-4

																						592,666

										Oklahoma Agriculture Exports, 2013

										Pork & Pork Products		$228 million

										Wheat		$175 million

										Other Intermediate Products		$75 million

										Peanuts		$66 million

										Cotton		$49 million

										Total Top Five Exports		$593 million

										All Others		$119 million

										Grand Total Agriculture Exports		$712 million





OK

		



Consumer Oriented Agricultural

Bulk Agricultural

Intermediate Agricultural

Agricultural Related Product

Value (n thousands)

Oklahoma Food & Agriculture Exports, 2008-2013



MD

		

												2009		2010		2011		2012		2013

		Maryland		1		World Total		1		Consumer Oriented Agricultural		104,232		115,076		131,407		144,508		163,946				13

		Maryland		1		World Total		2		Intermediate Agricultural		87,184		120,775		114,231		119,262		109,874				-8

		Maryland		1		World Total		3		Agricultural Related Product		59,463		67,684		70,546		69,277		50,686				-27

		Maryland		1		World Total		4		Bulk Agricultural		12,101		13,418		11,424		8,870		15,151				71

																				339,657

		Maryland		1		World Total		1		Other Intermediate Products		40,656		57,933		56,994		61,135		67,464		64,036		-5

		Maryland		1		World Total		2		Poultry Meat & Prods. (ex. eggs)		10,174		10,143		13,920		20,511		29,200		33,241		14

		Maryland		1		World Total		3		Spices		22,645		20,117		19,451		26,358		32,164		30,631		-5

		Maryland		1		World Total		4		Essential Oils		22,821		18,397		28,728		26,791		26,941		27,482		2

		Maryland		1		World Total		5		Distilled Spirits		26,012		25,243		22,870		23,260		28,447		23,964		-16

																						179,354

										Maryland  Agriculture Exports, 2013

										Other Intermediate Products		$64 million

										Poultry Meat & Prods. (ex. eggs)		$33 million

										Spices		$31 million

										Essential Oils		$27 million

										Distilled Spirits		$24 million

										Total Top Five Exports		$179 million

										All Others		$161 million

										Grand Total Agriculture Exports		$340 million





MD

		



Consumer Oriented Agricultural

Intermediate Agricultural

Agricultural Related Product

Bulk Agricultural

Value (in thousands)

Maryland Food & Agriculture Exports, 2009-2013



WV

												2009		2010		2011		2012		2013

		West Virginia		1		World Total		1		Agricultural Related Product		68,970		86,060		76,784		89,841		86,773				-3

		West Virginia		1		World Total		2		Consumer Oriented Agricultural		12,037		19,655		15,630		13,740		14,591				6

		West Virginia		1		World Total		3		Intermediate Agricultural		5,707		14,081		11,241		4,085		3,812				-7

		West Virginia		1		World Total		4		Bulk Agricultural		176		80		549		293		533				82

																				105,709

		West Virginia		1		World Total		1		Forest Products		102,639		68,700		85,721		76,376		89,784		86,632		-4

		West Virginia		1		World Total		2		Poultry Meat & Prods. (ex. eggs)		3,806		4,975		9,939		8,030		6,590		8,513		29

		West Virginia		1		World Total		3		Eggs & Products		5,216		5,469		6,799		3,792		4,065		4,389		8

		West Virginia		1		World Total		4		Live Animals		2,725		3,174		3,837		2,964		1,995		2,497		25

		West Virginia		1		World Total		5		Other Intermediate Products		1,881		1,812		1,189		1,312		1,319		897		-32

																						102,928

										West Virginia Agriculture Exports, 2013

										Forest Products		$87 million

										Poultry Meat & Prods. (ex. eggs)		$9 million

										Eggs & Products		$4 million

										Live Animals		$2 million

										Other Intermediate Products		$1 million

										Total Top Five Exports		$103 million

										All Others		$3 million

										Grand Total Agriculture Exports		$106 milion





WV

		



Agricultural Related Product

Consumer Oriented Agricultural

Intermediate Agricultural

Bulk Agricultural

Value (in thousands)

West Virginia Food & Agriculture Exports, 200-2013



SPR

		

		U.S. State				Partner						2009		2010		2011		2012		2013		Period/Period %  Change (Value)

		Puerto Rico		1		World Total		1		Consumer Oriented Agricultural		56,590		105,016		152,924		165,149		149,094		-10

		Puerto Rico		1		World Total		2		Agricultural Related Product		42,873		78,477		79,154		79,658		69,681		-13

		Puerto Rico		1		World Total		3		Intermediate Agricultural		50,578		84,508		91,069		88,130		46,546		-47

		Puerto Rico		1		World Total		4		Bulk Agricultural		10,110		15,389		16,857		13,272		17,679		33

		Grand Total										160,151		283,391		340,004		346,209		283,000		-18

												2009		2010		2011		2012		2013

		U.S. State				Partner				Product		Value		Value		Value		Value		Value		Period/Period %  Change (Value)

		Puerto Rico		1		World Total		1		Prepared Foods		30,950		59,768		106,617		118,231		90,052		-24

		Puerto Rico		1		World Total		2		Distilled Spirits		31,913		59,577		61,455		65,759		53,034		-19

		Puerto Rico		1		World Total		3		Essential Oils		45,038		73,649		79,075		73,479		31,590		-57

		Puerto Rico		1		World Total		4		Tobacco		8,065		13,649		14,506		10,996		15,159		38

		Puerto Rico		1		World Total		5		Forest Products		7,496		13,487		10,609		10,446		12,359		18

																				202,194

										Puerto Rico Agriculture Exports, 2013

										Prepared Foods		$90 million

										Distilled Spirits		$53 million

										Essential Oils		$32 million

										Tobacco		$15 million

										Forest Products		$12 million

										Total Top Five Exports		$202 million

										All Others		$81 million

										Grand Total Agriculture Exports		$283 million





SPR

		



Consumer Oriented Agricultural

Agricultural Related Product

Intermediate Agricultural

Bulk Agricultural

Value (in thousands)

Puerto Rico Food & Agriculture Exports, 2009 - 2013




