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hen you want the best, it's got to be NC! No truer statement was ever penned when you're

talking about the high-quality foods, plants and fiber products that come from North Carolina

farms. The Got to be NC market development program was created to increase brand awareness

of farm goods grown in our state, helping consumers recognize the top-quality products grown
by their neighbors.

North Carolina is the third most diverse agricultural state in the country, thanks in part to our geography,
and also thanks to historical plantings of tobacco and peanuts. Many farms in the state relied on either
tobacco or peanuts for the bulk of their agricultural income in the decades leading up to the 1990’s. Most of
these farms were small to medium-size farms, and when federal programs for these two crops were waning,
diversification became the buzz word for North Carolina’s agriculture.

Vertical integration of the poultry and pork industries led to rapid growth and statewide production
of these commodities. Roadside stands, five state-run farmers’ markets and hundreds of local farm markets
created huge demand for fresh fruits, vegetables, flowers and nursery plants. Horticultural plantings were the
fastest growing segment of agriculture in the state for a few years leading into the new century. Grocery chains
responded to promotions by the NCDA&CS to increase their inventories of North Carolina products, with many

featuring N.C. sections and identifying products as locally grown.

The Division of Marketing for the NCDA&CS embraced these changes and tweaked their marketing
programs to better serve the entire agribusiness community, now worth over $74 billion to North Carolina’s
economy each year. This amazing statistic affirms that agriculture and the related agribusiness industries are the
number one industry in the state each year.

Marketing specialists work with commodity groups, farmers, processors, retail and foodservice vendors
and others to make sure the top quality goodness grown on our farms makes it to market in a profitable
fashion and filling a demand for fresh and local goods.

Consumers have seen the Big Cart---the giant grocery cart powered by a Chevy race engine---either in
person or through advertising. The cart travels the state, reinforcing the Got to be NC slogan, stopping at
grocery stores, participating in parades, at commodity festivals, even sporting and musical events.

The Got to be NC Festival held at the N.C. State Fairgrounds in Raleigh each May brings many of the
components together in one location. Shoppers visit the N.C. Food and Wine Expo with over 100 participating
companies, buy foods from concession vendors featuring N.C. products, and visit the Fiber Fest to see how
wool, cotton and other fibers add value to the economy.

Ag Jam, a summer concert event, the Flavors of Carolina, the Got to be NC tents at the NC State Fair
and NC Mountain State Fair all help raise awareness of the Got to be NC program. Print, electronic and web
advertising further the branding campaign, and social marketing alerts computer-savvy shoppers to special
events. Customers looking for local farms used www.ncfarmfresh.com to find area farms fitting their
shopping lists, and surfed www.gottobenc.com to find out more about agriculture in NC.

Look for the Got to be NC logo next time you're food shopping. You just might be surprised
how full your cart will be with products from right here in the Old North State!
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