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ASAP’s Local Food Research Center (LFRC)ASAP s Local Food Research Center (LFRC)

LFRC Mission: To assess the economic, social,LFRC Mission: To assess the economic, social, 
and environmental impacts of food system 
localization through applied, systems‐based, 
collaborative research.

– Grounded in ASAP’s theory of change: localizing 
food systems strengthens local economies, boosts 
farm profitability increases sustainablefarm profitability, increases sustainable 
production practices, and improves individual and 
public health.



Research will explore questions such as:Research will explore questions such as:
How do experiences with local food and farms affect 
consumers’ perceptions purchasing decisionsconsumers  perceptions, purchasing decisions, 
relationships with food, eating habits, and health?
How are changes in demand for local food affecting 
production practices, farm profitability, and regional food 
infrastructure and local food distribution networks?
What are the real economic impacts of localizing foodWhat are the real economic impacts of localizing food 
production and consumption?
What are the unintended consequences of localizing food 
production and consumption? How are these 
consequences hindering or supporting localization 
efforts?



2011 Local Food Survey
94% of respondents said that knowing where their food 
comes from would make them more likely to buy locally 

f dgrown food

88% of respondents said that they would buy more locally 
grown food if it is labeled as local

83% of respondents said that when local is more expensive83% of respondents said that when local is more expensive 
it is worth the cost

L ll f d i i t t id ti hLocally grown food is an important consideration when 
choosing a grocery store (77%) or a restaurant (64%)

2011 ASAP Consumer Survey, TJH Research and Strategy‐Margin of error +/‐ 3.7%



Trend + Supportive Environment = Farmers, 
Businesses, and Communities Innovate, , ,

Invest, and Institute



Appalachian Grown™ Certification

• 500 Farms

• 300 Businesses

































Appalachian Grown™ Sales
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