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Community Survey: Healthy Food Access 
Are grocery stores in or near your neighborhood?

Frequency Percent LCL% UCL%Frequency Percent LCL% UCL%

Yes 186 89 82.0 95.5

No 26 11 4.5 18.0

Total 212 100Total 212 100

Are fresh fruits and vegetables readily available at nearby grocery stores?

Frequency Percent LCL% UCL%

Yes 195 92 87 3 96 7Yes 195 92 87.3 96.7

No 16 7 2.6 12.1

Don’t Know 1 1 -0.6 1.8

Total 212 100













USDA Food Deserts





Healthy Communities Work Group
Food S ste  Assess e tFood System Assessment



Community Transformation Grant



CTG Strategic Direction II B: Healthy Eating

Convenience Stores* 
 Establish Healthy Food System team (or utilize existing Establish Healthy Food System team (or utilize existing 

Coalition) with expertise in the fields of nutrition, 
government, local food systems, economic development, 
l d k ti ( id t f hi h d itilaw and marketing (residents of high need communities 
must also be involved);

 Conduct community assessments and resident surveysConduct community assessments and resident surveys 
to identify community needs, resources, and assets to 
identify priority areas for convenience store work;
A i t d d di t k Assess convenience store needs and readiness to make 
changes

*Convenience store/corner store – Small retail store (200-10,000 square feet) that usually sells a 
limited selection of food and other products.



CTG Strategy 8: Farmers’ Markets**
 Establish Healthy Food System team with expertise 

in the fields of nutrition, government, local food g
systems, economic development, law and 
marketing;
C Conduct community assessments and resident 
surveys to identify community needs, resources, and 
assets to identify priority areas for farmers’ marketassets to identify priority areas for farmers  market 
establishment or enhancement; 

 Determine and secure location for new farmers 
market or enhance existing farmers market in high 
need communities (including transportation options);

** The term “farmers’ markets” includes the traditional farmers market as well as other vendors such as roadside stands, 
mini-mobile farmers’ markets, tailgate markets, produce carts, CSA’s and farms selling produce on farm sites.


