USDA

,/____— Agricultural Marketing Service

Fruil end vegelablz Prograrrs

Update on Produce Food
Safety Activities

North Carolina Fresh Produce
Safety Task Force Meeting

September 8 & 9, 2010
Raleigh, NC

g,




USDA

/_____— Agricultural Marketing Service

Fruil end vegelablz Prograrrs

Kenneth S Petersen
Audit Programs Coordinator
Fresh Products Branch




USDA

/,,-———||- Agricultural Marketing Service

Frol and Wegelable Frograrms

Agricultural Marketing Service

 Facilitates the strategic marketing of agricultural
products in domestic and international
marketplace.

 Develops voluntary standards and administers
~ederal Marketing Orders and Agreements.

* Provides independent third party inspection and
auditing services.

* Non regulatory agency in regards to Food Safety
(FDA & FSIS).
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Agricultural Marketing Service
Fruit and Vegetable Programs

* Provides inspection and auditing services to
both the fresh and processed fruit and vegetable

industry.
* Works in cooperation with state departments of
agriculture to provide these services.
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Fruit and Vegetable Programs
Food Safety Activities

« Collaboration with other Federal Agencies
« Audit Verification Programs
o Education and OUtreaCh U.S. DEPARTMENT OF AGRICULTURE
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AGRICULTURAL MARKETING SERVICE
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Agency Collaboration

 Leanne Skelton, Chief of Fresh Products Branch
on long term detail assignment with FDA
assisting drafting Produce Safety Rules.

— Travelled across country listening sessions
— Liaison between USDA AMS & FDA activities
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Agency Collaboration

 Draft of Produce Safety Rule from FDA expected
mid 2011

* Four Components
— Regulation
— Education & Outreach
— Research
— Compliance & Enforcement (USDA Involvement?)
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Audit Verification Programs

« USDA Good Agricultural Practices & Good
Handling Practices Audit Verification Program
— Commodity Specific Audit Programs
» Leafy Greens (State Marketing Agreements)

« Tomatoes (California Tomato Farmers Program)
e Mushrooms (M-GAP Audit Program)
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Audit Verification Programs

USDA GAP&GHP Program
« Established at industry request
« Voluntary, competitively priced user fee

 Verifies participant’s efforts to minimize
microbial hazards in fresh fruits and vegetables

« Majority of audits performed by state personnel
trained and licensed by USDA.
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GAP & GHP Audit Program

« USDA'’s Audit program is
based on established
scientific principles and
utilizes the Food Drug
Administration’s (FDA)
guidance document

 Published in October 1998
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Guide to Minimize Microbial
Food Safety Hazards for

Fresh Fruits and Vegetables
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Potential National Leafy Greens

Marketing Agreement
« Spring 2009, Leafy Greens Industry petitioned
USDA to establish a National Leafy Greens
Marketing Agreement
« Fall 2009, USDA held 7 hearings across country
to determine need

« USDA currently reviewing proposal and hearing
testimony to determine next steps
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GAP & GHP Audit Program

 USDA GAP & GHP audits are a requirement for
all fresh fruit and vegetable purchases by the
USDA, AMS, Commodity Procurement Branch.
These purchases typically go into the domestic
feeding programs such as the school lunch
program. Not a requirement of farm to school

purchases.

USDA United States Department of Agrcullure
S Food and Nutrition Service
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About AMS : Mewsroom : Opportunities ;| Online Forms | Help : Contact Us

Y¥ou are here: Home / Grading, Certification and Werfication

{ Search AMS

Go . T . “pa .
| REI R G rading, Certification and Verification
Advanced Search
R EE Fresh Produce Audit Verification Program ‘| Resourcas
o Market News Search
With the increasing focus on good agricultural practices to _ _
Browse by Subject verify that farms are producing fruits and vegetables in the = ;’l:g:i SO TEEEEE T
zafest manner possible, third party audits are being utilized by
' Commodity Areas the retail and food service industry to verify their suppliers are o USDA Audit Score Sheat
in conformance to specific agricultural best practices. Since {PDF)
B Market News 1999, the Agricultural Marketing Service has been actively
and Tiansportation Data involved with the produce industry offering auditing services o Client Checklist (PDF)
» throughout the food chain to verify that best practices are
being followed. o Client Scoresheet (PDF)
b Science and Laboratories AMS, in partnership '.n.rit_h state departments of ag_r!c:ulture, o sliceg_i _Apr_:le Audit
offers a voluntary, audit based program that verifies Specification (PDF)
I Mational Organic Program adherence to the recommendations made in the Food and Drug
. . Administration’s Guide te Minimize Microbial Food Safety
k- Commoedity Purchasing Hazards for Fresh Fruits and Vegetables. Media HEIQ
F Agricultural Transportation The Good Agricultural Practices and Good Handling Practices
b Wholasale and Farmers Audi_t Werification Program is bru:nl_-cen u:lu:nu':.rn into th_rEE major o Download Adobe Acrobat
Markats sections: Good Agrlc:ul_tural Practices '.l":fhll:h examines farm
practices; Good Handling Practices which concentrates on
F Fair Trading Regulations packing facilities, storage facilities and wholesale distribution
centers; and Food Defense protocols utilized throughout the
2 Induslqr Halkatlng and food chain. In addition to this program, AMS provides owersight
Promot for the Leafy Green Marl-cetlng Agreements in effect in
; . California and Arizona, along with the California Tomato
P S e T L ] 5roj ctices criteria

at their members can be audited against.

List of Participating Companies arranged:

# By State
& By Commodity

Website shows farms & facilities that have successfully passed
an audit. It is broken down by state and commodity.
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DDA Agricultural Marketing Service
GAP/GHP Audit Verification Program
New Jersey

T fedlisving talie shos companies that Rave succossiuly passed an inftlal audib under the: woluntany Good Agricuiural Pracilces & Good
Handling Pracices for the scopes and commodifes shown, Dates Inoa parfoular cofumn Indicate that the particlipant demansirated an acco ptasdhs
level of sanerence with the Food and Drug Admintstration’s “Gulde to Minimlze Micnokial Food Safety Hazands for Fresh Fruits and Vegetables.”
The ALl results ane valid for one (1) vear from e date shown, and are validated through e use of unannounced auditis) throughout the
Qroving/pecking season. “HAT means that process was nol Sudited.

Campany Address | Clity. State Farmm Fleld Housze Starage & Tracchack Whalesale | Traceback | Commodites
Rowkow Harvest Packing | Transponaton Part & Distrisution A Fart 64 Cowered by
Part i Packing Part 3 Part 4 Center s Aucit
Part 2 Terrninal
Warchousos
Purl &
Easicm Froch Srowdfs | 240 Sayers | codardie, nia na nia 2007 GIR0IZD0T ne'a ria SEparagus,
Inc Mock Rd | Reow Jorsoy Rormalinz Lethuce,
L S T R T
Frosh Wave, The 1404 East | “inzland, nia na na ] na T ra Frurs ard
Tl 1 P IRiasy wadalaldan
T TR B Wy, WA A BT W A FerAlina
FPacking Slazshore HJ
| el
Frreal Fame Floie 1580 Ablivey, lesd TIEOP00T | 11200007 | s [ A [ A Calshanga Colar
[E=E] Jersey Erees
T uckainms
et
ML O'Difavio Froduce [P Box L o n'a n‘a T i ' na ] nia BT ria Frues ard

Downloadable .pdf files for each commodity/state showing
individual farm/facilities and the audit scopes.
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GAPs Harmonization Initiative

 UFPA Food Safety and Technology Council

» Global Conference on Produce Food Safety
Standards
— ~90% of information on GAP audits the same

— Formation of Technical Working Group to Harmonize
GAP Standards
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GAPs Harmonization Initiative
* First Meeting November 2009
* Met 2 days each month in locations across

country, open to anyone who wished to
participate.

« 14 GAP Standards included in review process
(including USDA audit)

 Final Draft being presented to Steering
Committee in September 2010
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2"d Edition Food Safety Practices
for the Fresh Tomato Supply Chain

« Tomato Industry led initiative to develop “best
practices” for the safe production, harvesting
and marketing throughout the supply chain

« USDA AMS patrticipated in the development of
this document and audit protocol
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Education & Outreach

* Produce Safety University

— Collaborative effort between Ag Marketing
Service and Food & Nutrition Service

— 3 pilot classes in 2010 training approximately
/0 people from across the country
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Education & Outreach

* Produce Safety University

— Training of State & District School Directors
on Produce Safety considerations in
procurement of fruits and vegetables

 Importance of GAPs
« Understanding the food chain
 Qualified Supplier Program
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Pilot Programs

» Targeted to small farmers

— Provide training session and tools needed to
complete food safety plan prior to audit

— Alternative methods of GAP certification



